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Augmented & Virtual Reality:
the Future of Online Shopping?
Share of respondents who say they are excited about A jjenll gl Soliall g dlgll

using augmented & virtual reality while shopping online
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1,800-9,000 adults (18-64 y/o) surveyed per country Oct. 2024-Sep. 2025
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https://www.statista.com/chart/35433/augmented-virtual-reality-online-shopping/
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